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Corporate valuation answers the question of how much a company is worth. Through 
the valuation of the target company, investors can better understand the value of the 
company. With the growth of the domestic capital market, it is important for investors and 
managers of companies to reasonably assess the value of enterprises, to find the driving 
factors of intrinsic value of the enterprise. 
Since the 80s of last century, the baking industry has been in a relatively rapid growth 
stage. In the baking industry, bread sub-industry grows even faster. As consumer dietary 
habits continue to change, China's bread industry has huge potential for growth. With the 
industry continues to grow, leading enterprises will get more market share. Toly Bread 
(stock code: 603866), as the industry's leading company, is a good example for us to study 
its operating performance and financial performance, and by doing so, to better access its 
value. 
Based on the financial statements of the listed company and the basic situation of the 
company, the paper analyzes the investment value of the company. On the one hand, it can 
provide investors with the investment basis, help the investors to invest rationally, Thus 
finding investment value or avoiding market risk. On the other hand, we can strengthen 
the awareness of better management of the baking industry, understand the true value of 
the enterprise, and thus make scientific decisions and continuously improve the enterprise 
value to realize the maximization of the corporate value. 
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